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A Production Guide Built for Industrial Growth
Industrial products are complex. Your buyers are technical. 
Your sales cycles are long.

Static brochures don’t do justice to engineered performance. Static content 
doesn’t show real-world conditions. And trade show demos don’t scale.

That’s where interactive product demos come in.

At DeanHouston, we don’t create 3D design and graphics just to win awards. 
We build immersive product demos that educate buyers, support sales teams 
and drive measurable industrial marketing performance.

Why Interactive Product Demos 
Work in Industrial Marketing
When people hear “interactive product demo,” they 
might picture cartoons or outdated visuals. That’s not 
what this is. An interactive product demo gives buyers 
the ability to:

Explore product features on their terms

See internal mechanisms in motion

Understand configuration options

Visualize real-world applications

Gain confidence before speaking with sales

In industrial marketing, confidence is currency. And 
interactive product demos build it faster.
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To get started, we typically need:

CAD files

Video references

Sales literature

Product imagery

Competitive positioning 
insights

You know your product. We help 
translate that expertise into a 
digital experience buyers can 
understand instantly.

We develop detailed animations 
that bring your product to life – 
inside and out.

Internal components

Operating sequences

Performance advantages

Things that would 
otherwise remain hidden 
suddenly become powerful 
selling points

You review. We refine. We perfect.

Before production begins, we 
meet with your subject matter 
experts to answer key questions:

What problems does this 
product solve?

Where does confusion 
happen in the sales process?

What differentiators must 
be unmistakable?

What objections need to be 
addressed visually?

Once renderings are approved, 
we construct the full interactive 
product demo – complete 
with optional callouts, motion 
sequences, audio and benefit-
driven storytelling.

We walk through the experience 
together for final refinements 
before launch.

Then your product goes live – 
without shipping a single unit.

Our Process

Gather the  
Right Inputs

Visualization  
& Rendering

Align on  
Strategy

Build the 
Experience

We’ve streamlined the production process of interactive product demos 
to keep it efficient, collaborative and commercially focused.

STEP 1 STEP 2 STEP 3 STEP 4
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What Happens After Production?

WE HELP 
YOU:

Where Industrial Marketing Momentum Begins

Launch it on optimized 
landing pages

Build paid campaigns 
around it

Integrate it into 
ABM programs

Embed it into sales 
presentations

Equip distributors 
with shareable tools

Connect it to 
e-commerce pathways

This is how an 
interactive product 
demo becomes a 
revenue engine.
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Instead of reading 
about benefits, buyers 
experience them. And 
engaged buyers convert.

Drive Engagement That 
Moves the Needle
Interactive product demos are built for 
engagement, not passive viewing. You can 
incorporate:

Clickable feature callouts

Short benefit-driven video vignettes

Application-based scenarios

Audio explanations tied to key 
components

Customer anecdotes embedded into 
real-world use cases

Instead of reading about benefits, buyers 
experience them. And engaged buyers convert.

Turn Engagement Into Lead 
Generation
A 3D product demo is most effective when 
supported by a strategy. We recommend:

Paid media driving to a focused landing 
page

Supplemental blog, case study and video 
content

Email and social promotion to expand reach

Gated assets for qualified lead capture

Interactive product demos increase time on 
page, improve product understanding and warm 
prospects before sales outreach ever begins. That’s 
industrial marketing designed to reduce friction.

Make the Right First 
Impression – Anywhere
Your buyers aren’t always in a showroom. 
They’re in offices, plants, home workspaces 
and job sites. With 3D animations:

Your product travels anywhere

Internal components become visible

Performance is demonstrated, not 
described

Complex systems become 
understandable

No physical limitations. No geographic 
boundaries. No missed opportunities.
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Inform Buyers How to Buy
Your interactive product demo can:

Connect directly to your sales team

Support RFQ pathways

Integrate e-commerce options

Guide distributor engagement

When buyers clearly understand your product, 
purchase decisions accelerate.

Measure. Optimize. 
Repeat.
Unlike trade show booths or printed 
brochures, digital demos are measurable. 
You can track:

Feature engagement

Drop-off points

Session time

Conversion behavior

Then refine messaging, reposition 
content and strengthen performance 
over time. Industrial marketing shouldn’t 
be guesswork. It should be strategic.

Enable Sales Team 
Efficiency
One of the biggest hidden advantages of 
interactive product demos? Sales efficiency.

Instead of re-explaining baseline functionality 
on every call, your team enters conversations 
with informed prospects.

Shorter discovery cycles

More productive conversations

Faster movement through pipeline 
stages

The demo becomes a pre-sales educator – 
working 24/7.
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Built for Reuse and Repurposing
The value doesn’t stop at one asset. From a single 3D 
animation, you can generate:

The Efficient, Cost-Effective 2D Option
In addition to 3D, 2D animations can also be a strategic choice. A 
cost-effective, flexible solution, 2D can deliver clarity with speed and 
efficiency if your goal is to:

Simplify a process

Communicate a system-level story

Explain a service model

Move quickly to market 

2D is especially effective when the focus is on messaging over 
mechanics – highlighting workflows, value propositions, data, or 
buyer pain points without needing dimensional realism. 

Ready to Bring Your Product to Life?

If your products are engineered for performance, 

your marketing should be too. Let the experts at 

DeanHouston create an interactive product demo 

that educates, engages and accelerates growth.

One investment. 
Multiple revenue-
driving outputs.

Trade show 
display loops

Distributor 
materials

Landing page 
visuals

Email campaign 
content

Social clips

Training tools

Contact us at deanhouston.com 
to schedule a free consultation 

and begin your 3D interactive 
product experience today.
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